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What is the end result that your ideal customer wants to achieve? 

What are the elements required to get to this end result? (the steps … the sticking points 
or roadblocks)

What can you give them (as in information) that will move them closer to that end re-
sult? (… like one step closer, then one more step, and one more, etc)

What is the biggest fear they have that’s preventing them from getting to the end 
result? (hint: find the pain!)

DO YOU KNOW YOUr client?
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W A N T  T H I S  W O R K I N G  I N  Y O U R  B U S I N E S S ?

Book the 20-minute call.

calendly.com/jamiesonnexconsulting/30min
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